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The consumer psyche is fragile

Consumer sentiment in the second quarter reached Sagging Sentiment _ _ _ )
) . Consumer confidence in US continues to slide as inflation weighs on outlook
levels not seen since the 2007-2009 recession and

® Index of consumer confidence B Index of consumer expectations  140.0
even lower than the 1991 and 2001 recessions. 1300
In contrast to those recession periods, the share of 1200
households who believe jobs are easy to get is near s
the highest in decades thanks to historically low -g
unemployment. 1900
~80.0
Inflation, not lack of jobs, is the driving force of |
household malaise. Near decade low | ¢,
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What's weighing on people’s minds

Resurgence of
COVID Variants

War in
Ukraine

2/3 of U.S. consumers believe
their household finances will be
impacted by the war

Lack of Confidence in
Our Leaders

The percentage of Americans
confident that the president will

Economic
Turbulence



